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How long have you been an AVICOM member?
132 responses

@ Less than 1 year
® 1-2 years

@ 3-5years

@® 6-10 years

@ More than 10 years
@ | am not sur
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What brings you to AVICOM? (Select up to 3)

132 responses

Access to professional resourc... 67 (50.8%)

Exchange of best practices on... 74 (56.1%)
Engagement with innovation, e... 63 (47.7%)
Interest in audiovisual heritage 32 (24.2%)
Interest in digital heritage and... 43 (32.6%)
Professional networking with e... 61 (46.2%)
Research and academic intere... 49 (37.1%)
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Besides AVICOM, are you a member of other ICOM committees? If yes, please specify which ones.
65 responses

10.0
10 (1%4%)
75
5.0
3 (4.6%) 3 (4.6%)
,2(3.1%) 2(3.1%) 2(3,1%) 2 (3.1%) 2(3.1%)
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CECA COMMS ICAMT, SUSTAIN  ICOM DESING... INTERCOM UMAC

CIMUSET Czech National... ICMEMO ICOM National... No no
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What is your current professional role?
132 responses

@ Museum professional

@ Archivist or librarian

@ Researcher / academic

@ Student

@ Digital media / audiovisual specialist
@ T/ technical specialist

/ @ Independent consultant

@ Retired

@ Other

ICOM
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What type of institution do you work in?

131 responses
@ Museum
8.4% @ Archive
@ Library
@ University
‘ @ Research centre
=

@ Tech provider
@ Cultural heritage institution
@ Creative industry/media company

46.6%
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Countries
Spain Australia
2.3% 3.8%
Paraguay Austria
1.5% 1.5%
Netherlands Azerbaijan
1.5% 1.5%
Kenya Belgium
3.1% 2.3%
Japan Brazil
1.5% 8.5%
Italy
14.6%
Hungary Czech Republic
5 3.1%
2.3%
G Egypt
ermany 3.1%
S . 0
7.7% France
16.9%
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Which topics are you most interested in within AVICOM? (Select up to 3)

129 responses

Digital storytelling and multi...
Digital accessibility

Digital rights and open access
Digital Strategy

Social media strategies

Digital preservation

Digital exhibitions

Al and emerging technologies
Visitor engagement and user...
Online collections / digital lib...
3D models and digital recon...
Digital ethics

Other 10 (7.8%)

0 20 40 60 80

63 (48.8%)
29 (22.5%)
26 (20.2%)
34 (26.4%)
28 (21.7%)

32 (24.8%)

45 (34.9%)
52 (40.3%)
44 (34.1%)

38 (29.5%)

24 (18.6%)

22 (17.1%)
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Which AVICOM activities do you find most valuable? (Select up to 2)

126 responses

Webinars or online talks 71 (56.3%)

Training materials or toolkits 78 (61.9%)
Members' project presentations 39 (31%)
Networking opportunities 53 (42.1%)
Annual events or FIAMP 25 (19.8%)

Other 7 (5.6%)
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What format do you prefer for training activities?(Select up to 2)
129 responses

Webinars 71 (55%)

Onsite workshops 34 (26.4%)

Online workshops 72 (55.8%)

Formal courses (available on the

o,
website/youtube channel) 47 (36.4%)

Panel discussions 19 (14.7%)

Other 7 (5.4%)
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Which communication channels do you prefer for AVICOM updates? (Select up to 2)
132 responses

Email 113 (85.6%)
Newsletter 60 (45.5%)
Social media 37 (28%)
Website 25 (18.9%)
Other
0 25 50 75 100 125
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Which topics should be priorities for AVICOM in 2025-20287? (Select up to 3)

132 responses

Digital transformation in museu... 85 (64.4%)
Accessibility and inclusive media
Al and emerging technologies
Innovative digital storytelling
Audiovisual standard and project
Digital rights and open access
Sustainability of digital heritage
Audience research

Training and capacity building
Digital Strategy

Otherjll—2 (1.5%)

0 20 40 60 80 100

39 (29.5%)
71 (53.8%)
45 (34.1%)

24 (18.2%)

27 (20.5%)

31(23.5%)

18 (13.6%)

32 (24.2%)

22 (16.7%)

iag&;éi/&bﬁrg(ubui FeFAZ FoFo “LLAVICOM

“

Would you be interested in contributing to AVICOM activities or working groups?
131 responses

® Yes
@ Maybe
® No
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If not, what prevented you? (Select up to 2)
53 responses

Lack of time 34 (64.2%)

Not aware of activities 20 (37.7%)

Language barriers 10 (18.9%)
Not skilled enough 13 (24.5%)
Not interested

Other

e Und i N

If yes: In which areas would you be willing to contribute? (Select up to 2)
114 responses

Collaborate on event organization 55 (48.2%)

Communication and social media 29 (25.4%)

Multimedia projects 40 (35.1%)
Editorial work (website, newslet... 20 (17.5%)
Research and publications 54 (47.4%)
Translations 15 (13.2%)

Other 9 (7.9%)
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Do you regularly receive email communications from AVICOM, and have you checked that the email

address listed in your ICOM dashboard is correct and up to date?
132 responses

@ Yes, | receive AVICOM emails and my
email address is correct

@ | receive AVICOM emails, but | need to
update my email address in the ICOM
dashboard

@ |1 do not regularly receive AVICOM
emails

@ | am not sure
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